QO01. Did you obtain a copy of the (guide)?

} The cover of the
guide is pictured to
the left. The guide
provides information
on accommodations,
transportation and
where to eat, shop,
and play in the city

Yes No Do not recall
— M |
490 (74.7%) 140 (21.3%) 26 (4.0%)

QO010. Other than (city), how many other destinations did you consider travelling?
M 160 (24.9%) None
(1 103 (16.0%) One
) 189 (20.4%) TWO
0 85(13.2%) Three
) 105 (16.4%) More than three

QO011. How much has the (guide) influenced your decision to visit (city)?
] 129 (26.9%) Not at all
251 (52.3%) Somewhat Influenced
100 (20.8%) Greatly Influenced

QO01a. How did you obtain the (guide)?
| 28 (5.8%)  Toll-Free Number
[ | 422 (87.9%) Internet

| 24 (5.0%)  While in town

6 (1.3%) As part of a convention attendee packet sent to

o me prior to convention

QO01b. Where in town did you obtain the (guide)?
5_ 1 (4.3%) Airport
= 8 (34.8%) Hotel / Motel / Bed & Breakfast
™ 10 (43.5%) Visitor Information Center

0 (0.0%) Rental Car Center

1 (4.3%) Convention Center

] 3(13.0%)  Vacation Planning Packet

i

QO1c. Since you received the (guide), have you visited (city)?

Yes No
™ ™
238 (52.3%) 217 (47.7%)

QO01d. How long after receiving your (guide) did you visit the city?
146 (61.6%) Within 30 days
M 73@0s%) Within 31 - 60 days
” 14 (5.9%)  Within 61 - 90 days
4 (1.7%) 90+ days

QO01e. Did you bring the (guide) with you when you traveled to (city)?

Yes No
( ) f
216 (91.1%) 21 (8.9%)

QO02. Was the primary reason for your visit to (city):
f 29 (11.2%) Convention/Conference at Convention Center
11 4.2%)  Group Meeting at a Hotel
18 6.9%) Business Meeting/Sales Call/Training
) 61(23.6%) Visit Friends/Family
™ 102(39.4%) Vacation/Pleasure
8 (3.1%) Public Special Event/Festival
30 (11.6%) Personal Reasons

i
il

M

QO03. Did you stay overnight?



™ 17969.1%) YES: Hotel/Motel

5 (1.9%) YES: Bed & Breakfast

5 (1.9%) YES: Condo/Timeshare

3 (1.2%) YES: Tent/RV/Camper

0 (0.0%) YES: Hostel
] 51 (19.7%) YES: Stayed with Family/Friends
0 16 (6.2%) NO

QO03a. How many nights did you stay?
f_ 19 (10.1%) one night

) 56 (29.6%) two nights
50 (26.5%) three nights

] 27 (14.3%) four nights
16 (8.5%) five nights

! 6(3.2%)  Six nights

I 9(4.8%)  Seven nights
0(0.0%) eight nights
2(1.1%)  nine nights
4(2.1%) ten nights or more

QO03b. Did you use the (guide) to help you make decisions about your accommodations?
il 20 (16.5%) YES: saw an advertisement in the Official
- 7 Visitors Guide
m 49 (25.8%) YES: used listings in the Official Visitors Guide
- =% to find phone numbers or web addresses
™7 112(s8.9%) NO

QO04. Did you arrive by:
™ 88 (34.2%) Airplane
| 18 (7.0%) Drove Rental Car
™7 147 (57.2%) Drove Own Car
0 (0.0%) Train
0 (0.0%) Bus
4(1.6%)  Other

QO04a. Did you use the (guide) to help you make decisions about airlines?
I YES: saw an advertisement in the Official
Visitors Guide
0 (0.0%) YES: used listings in the Official Visitors Guide
o to find phone numbers or web addresses
[ | 86 (98.9%) NO

1(1.1%)

QO05. While in (city), did you rent a car, limousine or town car?

Yes No
™ ™
52 (57.1%) 39 (42.9%)

QO05a. Did you use the (guide) to help you make decisions about car, limousine, or town car
rentals?

YES: saw an advertisement in the Official
Visitors Guide

n 0 (12.9%) YES: used listings in the Official Visitors Guide
- " to find phone numbers or web addresses

[ | 60 (85.7%) NO

1 (1.4%)

QO06. On your visit to (city), did you eat in a restaurant?

Yes No
[ ] I
243 (94.6%) 14 (5.4%)

QO06a. Please select all types of restaurants where you dined while in the city:
(™) 103 @41.7%) Fine dining
| 239 (96.8%) Casual/family dining
™ os538.5%) Fast food

QO06b. Did you use the (guide) to help you make decisions about dining:

Yes No
prior to your visit ™ ™
127 (57.0%) 9?453.0%)
while in (city) C ) )
152 (62.6%) 91 (37.4%)
QO07. On your visit to (city), did you shop?
Yes No

[ ]



[} 1
200 (77.8%) 5

(22.2%)

J

QO07a. What did you shop for?
[T 158 (80.2%) Clothes/accessories
) 47 (23.9%) Shoes
[1 46 (23.4%) Art/Antiques
= 69 (35.0%) Home decor

l 19 (9.6%) Sporting equipment

0 27 (13.7%) Toys

0 23 (11.7%) Jewelry/Watches

| 11 (5.6%) Electronics

0 22 (11.2%) Cosmetics/Fragrances

4 (2.0%) Luggage/Leather goods

QO07b. Did you use the (guide) to help you make decisions about shopping:

Yes No
prior to your visit = -
80 (44.4%) 100 (55.6%)
while in (city) ) -
98 (49.7%) 99 (50.3%)

Q08. On your visit to (city), did you attend any entertainment, sightseeing, nightlife, or cultural
attractions?

Yes No
( ] 1]
208 (82.2%) 45 (17.8%)

QO08a. Which of the following entertainment, sightseeing, nightlife or cultural attractions did you
attend:

f.__] 118 (54.4%) Museums

[ 47 (21.7%) Paid attractions (theme parks/water parks/zoos)

™ 68 (31.3%) Nightclubs/discos

f_] 82 (37.8%) Live entertainment (music clubs/comedy clubs)

) 36 (16.6%) Movie theaters

2(0.9%) Gambling

n 20 (13.4%) Performing Arts (live theater/concerts/dance

N % performances)

[T 119 (54.8%) Sightseeing/tours

I 8 (3.7%) Spectator sporting event

I 9@4.1%)  Golf

I 14 (6.5%) Participation in other sports (indoor or outdoor)

P 8(3.7%) Spa/wellness treatments

QO08b. Did you use the (guide) to help you make decisions about entertainment, sightseeing,
nightlife, or cultural attractions:

Yes No
prior to your visit ) ]
138 (71.9%) 54;4_28.1%)
while in (city) - O
130 (62.2%) 79 (37.8%)

QO09. While in (city), did you ever bring the (guide) with you as you traveled around the city?

Yes No
™ ]
180 (71.7%) 71 (28.3%)

Q10. In general, how useful did you find the following items in the (guide)?

Not at All Not Very  Somewhat Do Not
the advertisements PUseful rlUseful Useful Ver[% Useful PRecall
| | ] O J
11 (4.4%) 22 (8.8%) 132 (52.6%) 73 (29.1%) 13 (5.2%)
the listings (contact information for | I | —
restaurants, stores, attractions, etc.) 41.6%) 9 (3.6%) 81 (32:3%) o0 (622 1 (0.4%)
the articles, features and editorial content | | = - |
5 (2.0%) 17 (6.8%) 117 (46.6%) 100 (39.8%) 12 (4.8%)
the maps _ ﬂ ] ) f
3 (1.2%) 8 (3.2%) 49 (19.5%) 188 (74.9%) 3 (1.2%)

Q13. During the past 12 months, how many trips have you taken where you have been away from
home for one or more nights?

L 4 (1.6%) None

= 87 (34.8%) 1-3

™ 84 (33.6%) 4-6

M 49 (19.6%) 7 -12

I 21 (8.4%) 13-24



5 (2.0%) 25 or more

Q14. Of those trips, how many were primarily for business reasons?
™7 136 (54.4%) 0%

] 63 (25.2%) 1-25%

| 18 (7.2%) 26 - 50%

| 16 (6.4%) 51-75%

0 17 (6.8%) 76 - 100%
Q15. Are you:

) 67 (27.6%) Male

[ 176 (72.4%) Female

Q16. In which of the following categories does your current age appear?
1(0.4%) Under 18
| 17 (7.0%)  18-24 years
) 67 (27.6%) 25-34 years
[:] 63 (25.9%) 35-44 years
) 54 (22.2%) 45-54 years
] 32 (13.2%) 55-64 years
I 93.7%) 65 years or older

Q17. Which of the following best describes your marital status?
[ 174 (71.6%) Currently Married
A 69 (28.4%) Currently Not Married

Q18. Do you currently have any children under age 18 years old living at home with you?
™ 99 40.7%) Yes
™7 124 (s9.3%) No

Q19. Which of the following categories best describes the highest level of education you have
completed?
2 (0.8%) Some high school

l 22 (9.1%)  High school graduate
] 59 (24.3%) Attended college

= 88 (36.2%) College graduate

] 32 (13.2%) Attended post graduate

i 40 (16.5%) Post graduate degree

Q20. Which of the following best describes your current employment?

171 (70.4%) Employed Full Time

14 (5.8%) Employed Part Time

10 4.1%)  Student

28 (11.5%) Retired

20 (8.2%)  Currently Not Employed

i —— — ]

Q20b. Which of the following best describes your occupation?
[T 106 (58.2%) Managerial/Professional
™ 52 (28.6%) Technical/Sales/Administrative Support
! 5 (2.7%) Service
f 19 (10.4%) Other

Q21. Which of the following best describes your household income?
f 19(7.9%)  Under $24,999
M 50 (24.7%) $25,000 - 49,999
N 41 (17.2%)  $50,000 — 59,999
) 38 (15.9%) $60,000 - $74,999
] 43 (18.0%) $75,000 - $99,999
f 26 (10.9%) $100,000 - $149,999
I 13 (5.4%)  $150,000 or more

Q23. To enter your name in the sweepstakes, please enter a valid email address:
View Responses

Y03. When are you planning to visit (city)?
b 43 (19.8%) Within 30 days
N 40 (18.4%) Within 31-60 days
] 37 (17.1%)  Within 61-90 days
M sa3s7%) 90+ days
0 13 (6.0%) Not Planning to Visit







